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goes the old adage but in wday's
w4 cver-changing times, it may no
longer hold mrue. Today, we might as well
say: The fast and consistent wins the race!
In fact, if one looks ar the changing prefer-
ences of people around the world, we
would observe that more and more people
are adopting fast. The biggest example is
the fast food culture which has set in cities
and wwns and the ever-increasing numbers
of restaurancs thriving on serving an array
of these instant foods. When it comes to
vehicles, there is thar craving to go for the
fastest cars or speedster bikes. Talk abour
sports, and the same preference manifests
everywhere: whether it is fastest speed in F1
racing or fastest serve in the lawn tennis or
fastest hundred by a batsman in cricker. In
> _ cricket, marches with 20-20 owvers are
'\']1:!1[:',:}!. "\It]lW:’_{ with \}WE'CLI one needs to be consistent. becoming popular as people want results
Based on the criteria of xp-\:cd and consistency, our [“;su‘:‘;uiﬁ;igl';ﬂflzwn; :;z;gh Today
research shows that, out of 7500-0dd companies only along with speed, one needs w be consistent,
245 | , arown Chhsitie a i SR I 7 or else being 'fast’ will have no meaning, This
L5 1ave grown consistentty in [ neé and botrtomiine is precisely what our selection of India's
in last four years. We at Dalai et Investment Journal fhiteer growing compunies enconplifice. They
5 5 N 4 o are not only fast but also consistent in their
have Spott ed the fastest growing companies an d uncover performance, This trait sets these companies
apart from the other companies.
India Inc. is on a growth path as economy
has been consistently growing. Due 1o this,
almost all companies are growing in their
financials. Bur to grow consistendy is no
small achievement. In fact, there are compa-
nies whose net profits have wken a plunge
despite a booming scenario. Qur research
shows that as high as 134 companies’ net
profit figures are lower than FY02 numbers.
The actual number of such companies would
be much higher as we have considered only
those companies which have dedared results
for FY06. So, companies whose fortunes
have taken a beating but have not yet
declared their annual results have not been
accounted for in the tally of 134.
What comes as a big surprise to us is that
as many as 18 companies from Group A
have shown negative growth as compared
to FY02 numbers. Let's take a look at some
of them. VSNL had rcpolll:tl net pmﬁ( of
Rs 1,407 crore for FY02, bur its reported
net profic for the last year stood at a mere
Rs 479 crore. Sterlite Opticals, after report-
ing net profit of Rs 100 crore in FY02,
plunged into losses and then wrned around
buc still ar substancial lower level with net
profit of a measly Rs 41 crore for FY06. Dr
Reddy's Labs for the FY02 reported net
profit of Rs 460 crore and since then it has
seen its profits continuously plunging uptill

¢C Slow and steady wins the race”

Fast is a buzzword today but being only fast is not

what differentiates the winners from others.
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FYO05. In FY08, it has improved with a net
profit of Rs 211 crore, bur it is still below
its FY(2 numbers by 55 per cenc.

This rime again, for selecting the compa-
nies, we have used the same parameters we
had used in 2004. We have selected ﬂn|y
those companies that have grown consis-
tently both in their toplines as well as bot-
tomlines since FY02. In other words, com-
panies which have posted growth in their
net profics bue not in their toplines have
been excluded, and vice versa (refer method-
ology for more details).

However, for ranking the companies, we

The company which has grown at che high-
est CAGR has been ranked first, and so on.
Only 245 companies satisfied the condi-
tions, while other companies failed to meer
the paramerers.

We had done a similar exercise two years
back. A comparison between the past and
present rankings brings out some interesting
facts. Out of the top five among the large
cap which had emerged in the previous
exercise, only one company, Infosys, could
make it to the top five again. Our previous
top ranker PTC India saw its net profit tak-
ing a beating in FY05 and hence it crashed
our of the selection criteria. Our previous

third ranker Ranbaxy too took a beating in
its net profit, while Cipla (ranked fourth
previously) slipped way down to the 19th
rank this year. In fact, Cipla is the only one
company in the large cap pharma space
which has grown consistently in topline as
well as bortomline when its peers Dr.
Reddy's and Ranbaxy have faliered. HDFC
Bank has gone down to the eighth place
from its earlier ranking at number five.

In the mid cap space, Matrix was the num-
ber one in the previous rating, bur this time
it has slipped to the number three position,
while the rest four mid cap pharma compa-
nies lost their rankings and do not feature in

have relied on the toplin alone

The Methodolc

We have taken 2001-02 as the base year tu calculate the growih recorded by ihe compa
nies. Ouf first parameter was: the company niust consistently report growth In sales and net
| profit every year. I for any reason, the company has not reported growlh either in sales or in
| the net profit in any one or more years of the period under review. then the same has been
| excluded from the list. Then, we divided the companies in ifiree major groups according to
A | their annual tumover — large, medium and small. This was o ensure thal size does not

| become a handicap for any company far not featuring in the [ist, Companies having sales of
| more than Rs 2,000 crore have been placed in the larue’ size category. while companies hay-
Ing turnover less than Rs 2.000 crore but morg than Bs 500 crore have been placed under ihe
‘medium’ category, while companies with sales luimover below Rs 500 crore fiave been pul
under the 'small’ calegory. The ranking has been done on the base of growih in sales. as we
feel that sales growth over a period of fime is much more heallhy sign of performance. We
had used the same methodology while ranking India's fasiest growing companies in 2004.

. | 2006 |
 dindsl Stes! & Power. 2450 441 9] 613 S
2 | Rellance noustries 73164 | 56247 | 5009 | 2s0d2 | 37 | 9069 | ine i
3 |ifosysTeshnologies | 9028 | 6860 | 47el | 3623 | 2604| 36 | za21 | io04 | 1243 | 9s8| eoa| 32| 170 8
"L ' 2230 | 1asa |tz | il % | : 63| 2500 16
5 | 2260 | e8| 1076 | 1042f & | 3| 2834 | ad |
b [ 20483 | 15494 | 10841 | 8892 | 28 | 159 | R W B
7 | 2s6m | 1750 1a65 | 1] 2 | ' o] sl 5|
8 | 3003 2sd9| %@ | 13| @ 51 66| 29
[] | 3123 | 2663 | 167 | 1431l % Al ] 1]
B 1924 | 1599 | 1465 | 19| 2 IR
1 205 | %25 | e8| % | 7k | 2] 16| 2
12 fSiemens | S 0 I N T 69| 33 1050 54
13 | Mahndra & Maindra Sais | asi7 | a0 | A | es7 | I I
14 | DCM Shviram Consolidated 76| 1183 | 06| 24 | 17 7] _ 62| oo s
15 |Ashokleylnd I | ww| A | @ 4| | @ w a6
16| Hero Honda Motors 6747 | sfoz | aaps| 23 | an | N O ) )
A T 1921 | 9793 | 767 | 23 | 3506 e | o1z | 25| 03] 58| B
18| National luminam Co T 2 | to66 | T2 | 7e7 | 8at| a8 | a5 | T
(R T |08 | a0 | 07| M8| 35| | 4| B
20| Maruli Udyog 8580 o2 | 189 1050 4| B34 1§
Al LT z BB 2| 6| 102 77| M) T
2|t 2181 | 1593 | ia71 | viwo | 17| b0 | a0
23| Bt Heavy Eleclricals 1004 | ese | 7| a0 | 39| 2mp| 3
24" | Container Corp_of ndia Cau | o | 23| 29| 18| e 19
2 | Bharal Electionics A% | 36 | o61| 200 31| visd] 6]
~ Note: CMP as on 29/08/2006, F/E is for tralling 4 quarters '
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the top five. Among the small cap, none of
the previously ranked companies could make
it to the top five this time around.

Now, the moot question is: How much
sense do these companies make in terms of
invesrmenes? We feel these companies do
make a lot of sense in terms of investments,
especially the large cap and the mid cap.
Today, investments in companies like
Infosys or Reliance Industries makes a lot of
sense as they have been able to grow ar a
much better pace despite manifold increase
in their size in the last few years. This is
really an achievement on the part of the
managements of both the companies, who
could successfully steer these companies on
to a higher plane.

But rather than relying on sentiments, we
have done the empirical scudy on the previ-
ous top 10 rankers to see how much they
have added to the investors' kitty. If some-
one had invested equal amounts in the top
10 large cap companies then, the value of
the portfolio would have appreciated by 106
per cent in two years time. [n the mid cap,
the same investment would have given a
return of 133 per cent. This return does not
take into consideration dividend declared
by the companies in the last two years.

But there is caveat here. It is unlikely (as
it has happened with the previous rankings)
that all the rop 10 companies of this year

Our philosophy of moving up the
value chain, by increasing our
portfolio of value-added products,
cantinues. Zeal to be ahead of
others and to venture where few
ddred has propelled us into an
ever-increasing orbit of growth.
The sectors we have chosen to
aperate mean that we will be serv-
ing key national priorities, even as
we build profitable businesses and
create wealth for our shareholders

Navaen Jingal
EVC & MO, Jindal Steel and Power

will be able to make it next year. The com-
panies which are presently riding the com-
modiry cycle may find it difficult to man-
age the historical growth. So, these compa-
nies may go out of the reckoning next year.
Further, sustaining higher growth race
requires excellent management skills which
not all company managements may possess.
Hence, one needs to be selective when
looking from an investment perspective.
Our advice o the readers is that they
should look at high growth companies
from the large and mid cap space. One
would find plenty of stocks good enough
for investments. Por the benefir of our read-
ers, we have given the last five years sales as
well as net profic figures along with the
P/Es so that readers can make their own
judgment. In the following pages, we have
profiled the wp five companies in brief,
from each category looking ar rhe factors
that helped them to emerge as the fastest
growing companies.

Ol arge-Size . )
ompanies |

Jindal Steel and Power

With many commodities enjoying an
upirend in their cycle, steel was in sweer spor
for the last three years. No wonder, Jindal
Sceel and Power has emerged as the winner

We had an option 1o lake
advantage of the situation and
sell iron ore on, on the spot
basis for higher prices. or o go
with the long-term customers
Bul we choose the golden mean
path of satisfying the long-term
customers first and sell to
others the remaining guantify
out of the increased production
10 have a balanced and
sustainable growth

B Ramesh Kumar
LMD, NMDC

products & services from 80:20

in the large size companies, With a strong
increase in demand from China, the global
steel prices were on an upsurge and, with its
diverse portfolio, Jindal Steel and Power
made it to the big league. Bur the major dif-
ferentiating factor for Jindal was its back-
ward integration of captive iron and coal
mines, making it one of the lowest cost pro-
ducers of steel. As a result, not only iws
topline, bur also its bottomline has increased
substantially. As for investors' returns, the
company has paid rich dividends and has
alsa invesred in capacity expansions, As far as
the growth of company is concerned, the
comparatively smaller topline base of the
company has helped it to emerge a5 the
overall winner, otherwise even Tama Steel
{Rank 18) has featured in the list but on
account of its higher topline base, the
CAGR was lower as compared to JSPL.
Speaking on the growth prospects going for-
ward, Naveen Jindal, JSPL's Execurive Vice
Chairman & MD, says “Investments in
infrastructure by the government as well as
private sector is catching up and thar will
increase the demand for steel producs.
Being one of the low cost producers, we are
going to be the beneficiaries”.

Reliance Industries
Very tew Indian companies have man-
aged to feature in the list of Fortune 500

Our strategic iniliatives have
yielded good results. We have
succeeded in realigning our
portiolio mix in terms of projects:

10 6040 thereby creating three
sirong legs and lending base
load stability. Our sfandard
products strategy has paid rich
dividends and we conlinue to
expand our product range and
increase market penetration
Havi tppal

VC and MD, ABB

Note: Reliance Industries despite promising to reply. did not respond till the fime of magazine going lo press and Infosys excused itsell from responding
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companies and Reliance Industries (RIL) is
the only private sector Indian company o
make it to the list. With its suong presence
in refining, exploration and production
(E&P), perrochemicals and textiles seg-
mens, it is said: "What is good for India is
good for Reliance™ As India's GDP has
shown a strong growth in the last five years,
being the largest contributor to India's
GDP, even RIL has shown a strong growth.
The important factor is that even after the
demerger of the group, it has not only sus-
tained its topline and the bottomline, but
has also moved up in our list to No. 2 from
its previous ranking of 6. The strong oper-
arional performance of the company is evi-
dent from the fact thar the company's net
profit has increased by CAGR of 23.85 per
cent over the last nine years. Looking at the
current years performance looks that it will

first criteria is the management bandwidth
which, for Infosys, is one of the finest.
Over the last ten years its botromline
CAGR was 59 per cenr, which is highest
among the IT companies in India.

National Mineral Development
Corporation

In our previous ranking, National
Mincral  Developmene  Corporation
(NMDC) fearured among the medium size
companies, ranking at 34. The period from
2003 to 2005 saw a great boom in the
demand for iron ore, primarily due to the
spurt in demand from China and NMDC
was able sell in all-time record quantities.
B. Ramesh Kumar, CMD, NMDC says,
“Increase in prices as well as volumes has
helped us ro maintain balance and sustain
growth”. NMDC chose the path of satisfy-

ABB

ABB is yer another company from
among the previous medium size compa-
nies (ranked 22 previously) which has
switched over to the large size companies
group and that wo among the top five. The
capital goods industry has performed well
overall in the last three years, and this is evi-
dent from Siemens, Thermax, and
Cropmreon Greaves featuring in our list this
year. Industrial growth is a key driver for
ABB's automation business and currently
this growth is in double digits, which has
helped the company perform beter
Regarding the sirong performance of the
company Ravi Uppal, ABB's VC and MD,
says, "Our strategic initiatives have yielded
good resulis. We have succeeded in realign-
ing our portfolio mix in terms of projects,
products and services, thereby creating

again make it next year. ing the requiremencs of its long-term cus-  three strong legs and lending base load sta-
. tomers first and then selling the balance  bility”. Other encouraging trends include,
Infosyx Technologies production to others from the increased  industry’s incrcased focus on efficiency,

When we talk about Infosys, we are
actually ralking abour wealth creation.
The company has rewarded its sharehold-
ers with five bonus issues till date and best
part is that net profit kept pace with its
equity. It is highly creditable to show con-
sistent growth on a higher base. There are
various reasons why Infosys has differenti-
arted itself from the other companies. The

production at a higher price which resulted
in a balanced and sustainable growth, espe-
cially in the context of the cyclical wend of
market in the iron and steel indusuy. In
addition to increased volumes, even the
price of iron ore increased by 100 per cent
to Rs 1,450 per cent in 2006. This has
helped NMDC feature among our large

size companies.

producrivity and quality improvements and
global ambitions. ABB is well-positioned to
leverage these market opportunities based
on its intrinsic technology strengths.

If we rake a closer look at the large size
toppers, ane notices that even though many
banks were not able to repeat their financial
performance, HDFC Banle, Punjaly National
Bank and UTI Bank have featured in our list.

3t growing top 25 Medium-size comparnies
COMPANY NAME SALES (Rs/iCrores) ~ CAGR  REPORTED PAT (Rs/Crores)

| 2006 | 2005 ' 2004 | 2003 & 2002 (%) @ 2006 2005 2004 2003 2002 |
1 | Incabuls Financial Senaces | B10 | 168 | 72| 26 | 13l 1621 289 §4 1 5| 4| 61| | 16|
2 | ABG Shipyard 1] 37| 6| 230 | T2 661 88 6 2| g1 t| M3 266} 154
3 Matrik Laboralories G67/| 641 59| 38 | 93| b4 w2 | 132 6| 75| 4| 153 28| A
4 | Tulp T senices we| s o] x| ml ml wl 1wl 7l 2l 2] 14 @812
5 Pataloon 084 | 658 4d5| 285 | 6| o7 | @ | A ] 7)1 &1 36| 6 7
6 | Shiam Tansport Finance Co.| 840 | 344 | 26| 162 138 &7 ] 490 3| 4] 2y 564 03] 12
1| Kalpatan Powes Tansmissions: 871 | 67 | 62| ot | M, 86| O /L0 O T ) O 2 O .
8 Ashapura Minechom . 682 | 507 ga| A| i s | W[ &l r] &f 74l 2]
9 [Havellsnda 15| 665 | 23| 2| s0f ey | e 9 9| 65 293 1i
10 Lakshmi Energy & Foods 560 408 25| Bl W] N g ol of 735 85 M
{1 | Naparjna Congtuction Cv. | 184D | 1189 | f54 | 4% 43 | 104 57 2 L O OO 1 8 L
12| Suigna Industries 626 | 490 M| 1\ a2 28 4 3 3 sf wr| 5
13 Amigk Auto | B3 6% a2 | | 4| g gl #] 7w 78] o8l 2
14 | VRCL Infiastucture & Projects. 1496 1055 W | | a| e8| | @ 6| 18] 6 2| 2%
15 | BharalFoge 1699 | 1310 | 660 | 440 3| oor ! el 1| Bl A 711 30| 36|
16 | SimpleInfrasiructures 1345 | 999 56 | 409| 3% 4 pi I R I A T
17| National Stesl & Agro Ind 1960 1416 834 611 34 3 T a] 5| 4 | 3]
18 | Thermax A 1483 | 931 530 | 6| M| 13 551 54 4 a| 5 07 M
19 | Mahinda EManindea Financiall 582 398 247 | 1890 3 | 108 B2| 68| 44 ! 41 AW
2 |Uniesh 653 | 510 | M 23 2| 0 sl 4] 2q &) 901 Hepin)
21 | Lakshmi Machine Works 1302 9 55| 4B &R | 148 73] 60| 26 15| 78 18268 14|
22 | heah India Glass 683 676 9 | 2 3| 66 CAEAN AR
23| Maharashira Seamless 1083 | 867 | 55| 4% | @l 3 | 1§ P T T N ] LT R
24 Gammon India 1485 1101 erg| ta0 | 515 | ta| 750 48] 20 M) 51 3620 B
2 |FlexSolutions 1154 | 903 | 6B | 6B | 411 2 | 241 | 19 | 76 74| far | 17 1428) 41|

Nole: CMP s on 20/08/2006, F/E 1s for taling 4 cuarters T T S LT TR (e
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Paresh Sukthankar, Head-Credit and Market
Risk, HDFC Bank, says, “We have had a
simple mission - to be a world class Indian
bank., We have pushed ourselves against
international standards in terms of produce
offering, rechnology, service levels and risk
management”. Regarding the commodity
companics, even though Naleo has appeared
in the list, Hindalco could not make it as its
PAT declined in FY03 on account of an
extraordinary item. Even though the cement
sector is witnessing an upsurge, only Gujarat
Ambuja Cement has managed to feature in
the list. On account of improved infrastruc-
ture, increased spending power and reduced
interest rates, even automobile companies
like M&M, Maruti Udyog and Hero Honda
have also made it into che list. The most
remarkable thing is, except ITC, not a single
FMCG company has appeared among the
large size companies.

AL Medium-Size i
ompanies

Indiabulls Financial Services
With the boom in the stock market and
the financial services marker, Indiabulls
Financial Services (IBFSL) has managed o
grab the top position among the medium
size companies. The reason being its scrate-

"

gic initiatives and growth drivers like one-
stop solutions to meet its clients’ financial
investment needs. Regarding the differenti-
ation from others, Sameer Gehlaut, CEO,
Indiabulls, says “The major differentiator is
our up-gradation in IT, We have invested
huge amounts of resources and manpower
in crearing our robust system and technol-
ogy to manage our large operations and
credit risk. Our management team has a
strong focus on idenufying growth areas
thar are capable of providing high returns”.
The other broking firms could nor make it
to our list because their performance was
not good in FY03. Even though their
toplines grew significantly, their botrom-
lines were impacted.

ABG Shi

The second in the list is ABG Shipyard
*which is into manufaceuring of shipbuild-
ing and fabrication of windmill towers. The
sea borne tonnage requirement has
increased o USD 7.17 billion in 2005, an
increase of 20 per cent over 2001, with dry
cargo and gas segment as its major contrib-
utors, “This increased d d led

MD, ABG Shipyard. The growth of the
company can seen from the swelled order
book position from Rs 1,300 crore in
November 2005 t Rs 2,285 crore, which is
four times the sales revenues in FY06,

Matrix Laboratories

Matrix was a topper among the medium
size companies when we carried out a similar
survey in Seprember 2004, The important
fact is that, even though i has not managed
to grab the top position this time around, it
is still among the wp five. The major reason
for its success is its ability tw use inorganic
route to integrate backward (in intermedi-
aries) and forward (finished dosage) which
has enabled it 1o expand its presence across
the value chain. “This has made us cost com-
petitive which is a necessary attribure w
emerge as a ‘knowledge-based parmer of
choice’ of global pharmaceutical companies.”
Says N. Prasad, Chairman, Marrix
Laboratoties. The recent 71.5 per cent stake
bought by the US-based company Mylan
vindicates the same, The company has
rewarded its investors handsomely, be it
through dividend or price appreciation.

with the replacement demand, has acted as
major growth drivers for us and our pres-
ence into small, medium as well as large
vehicle manufacturing has helped us tw
overshadow others.” says Rishi Agarwal,

Tulip IT Services

The company, an independent provider
of end-to-end nerworking solutions, got a
boost 1o its growth fram the fasc-growing

Size: 79.63%

We grew fast
because we were
able to provide one-
stop solution to mest
clients' financial
needs and differenti-
ated model driven

by an exiensive busi-
ness network with a
pan- India presence.
The strong IT base
for operation and
credit risk was a

key differentiator

Samear Gehlaut
CED, Indiabulls

Today. India occupies
a miniscule percent-
age of the world
shipbuilding market,
but it has the poten-
tial to gamer higher
market share due to,
vast coastlines,
positive government
initiatives in the ship-
building space. low
cost of labour and
dlso the growth in
world seaborne trade

Rishi Agarwal
MD, ABG Shipyard

Matrix has focussed
on the three 'R’
Formula: Recognise
knowledge, Respect
knowledge and Reward
knowledge. Matrix will
reinforce this three Rs'
approach through
global employment of
talents and skills and
will emerge s one of
most respectable and
profitable companies
in India

N Prasad

Chalrman, Matrix Laboratories

The reason for

Tulip's success has
been ils unigue
business model
and its strengths
in the field of
wireless business-
es. Tulip has been
able fo establish

a leadership
position in this
field and intends
to continue fo
innovate and grow

Col. H S Bedi
MD., Tulip IT Services

India is still in the
nascent stage of
organised retailing and
it Is constantly evolv-
ing. Pantaloon is a
frontrunner in India's
modern refail space
and we represent
fashion, food, general
merchandise and other
businesses, through
multiple delivery
formats, catering to
the value customers

Kishore Blyani
MD, Pantaloon Retall (India)
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segments, viz banking, finance and insur-
ance, telecom service providers and BPOs.
All of them require connectivity for ERP
and CRM and with its ability to provide last
mile using wireless, Tulip has capitalised on
the opportunitics. Speaking on the compa-
ny's growth prospects, Hardeep Singh Bedi,
MD, Tulip IT Services, says "This is a rapid-
ly growing and ever expanding marker
‘Today every line of business needs connec-
tivity. Now every component of the smallest
of businesses will need connectiviry, there-
fore it is a constantly growing market", Till
date, Tulip has been able ro establish a lead-
ership position in this field and incends to
continue to innovare and grow.

Pantaloon Retail

Pantaloon is a dream retail growth story.
The Indian retail market roday stands ar
USD 250 billion and organised retail is only
USD 9 billion. but the growth in the organ-
ised retail has been amazing and, as a first
mover, Pantaloon Rewmil has managed o
grow faster. The spending power of Indians
has increased with India’s cconomic growth.
“Rising incomes and increased exposure to
global products have changed the average
Indian's consumprion pattern and all this has
contributed to our growth.” Says Kishore
Biyani, MD, Pantaloon Retails. As compared
to others like Shoppers Stop and Piramyd,

Pantaloon has an advantage of larger space
and larger reach.

Many infrastructure related companies
have figured in the list. Companies like
Magarjuna Construcrion, IVRCL
Infrastructure, Gammen India, Unitech and
Simplex have gained on account strong
growth in the infrastructure sector. The only
mining company appearing in our list is
Ashapura Minechem ranked no. 8.
Regarding the same, MD, Chetan Shah, says
“Our growth is a result of well planned strat-
egy for which the foundation was laid, when
we added bauxite to our business,” Fven on
a hlgher topline base, capital goods compa-
nies like Kal Power Tt and
Havells India have emerged among the top
ten. Qimar Rai Gupta, CMD, Havell's India
ranked no, 9, says “We ateribure our success
to our ovemdl.ng focus on the creation of
quality, innovative products and unparal-’
leled distribution nerwork.” A notable fea-
ture is thar most of the banks which featured
among our previous fastest growing compa-
nies list have nort fearured in our current list.
Banks like K ka Bank, Indusind Bank,
South Indian Bank and Jammu & Kashmir
Bank have failed to make it in our list. Most
of these banks took a one-time hit on
account of transfer of securities to HTM
category, which resulted in a lower net prof-
it for FY0S.

Jompanies

jaybhata.t Textﬂe and Real Estate

This company has emerged as the topper
among the small size companies and is one
of the few rextile companies which have
figured in our list of the fastest growing
companies. The key factor which catapule-
ed it to the top is its lower base in FY02,
which helped the company to show higher
CAGR. If we consider returns from the
scrip, from just Rs 12.25 per share in
December 2003, it touched a high of Rs
541.60 in August 2006 and after the bonus
adjustment (ratio 15:10) the company is
trading at Rs 155. Speaking on the compa-
ny's growth, Saurav Tayal, Chairman,
Jaybharat Textiles and Real Estate, says,
"We expanded our capacity at the right
time. Even when the rexiile industry was
not performing well, we increased our
capacity and this has helped us a lot. In
addition, the drop in raw material prices
improved our borromline”.

\Small-

ORG Informatics

Over the past three years, the new man-
agement team led by the MD, Ajoy
Khanderia has restructured the entire busi-
ness model and the company has seen a

| Jaybnaat Testles & Real Estt | mi . DR ) (T | &
2 | OmgInformalics 0 2 I R 8 R - I O = e 55
[ 3 [AoOnugs®Phama | 136 | 79] 5| 78 ) R A i ) '1§5ii' ET a
_ & [Geodesi lomalion Sysems| 92 |~ 0| 17 | 3 70 0 S O O ) 1
5 | JaiBalay Sponge | 4] om| T Y I T 5
= [ s ®.| a] 6 8] 21| 1 2 ] 1] 2] - es] B
Tl Castaoy | ] m] ] 1 1 O RO I S B ?’.ﬁi R 18
8 {Kisan Moulings S SR AL N 37 N M ST 0 A S
9 WVijay Shanthi Bullders i a7 | 1 | 63 | £l 3 24 ]
10| Sanghv Movers g | 4] | @] el 0l 9
| Bombay Rayon Fashions 02| 107 61| 0] 62| b 2 | TS
Allian: Securties EE L T T RN N )
Wy i 2l % (2 1 R T R A e
Astra Mirowave Products | 108 | 65| 35 6] B0} & 17 | Bl 4] 4
Granes Software ntematioral | 187 | 132 | 99 @B w1 e 4] @Y WL A
SuamnTeIesysmms 00 | 04| 6 11 - L (O | ) I
KPIT Cummins Infosgstems | 262 | 195 | 125 | M, W i Y Y B
| Ajchemist [ | ' < R T I R R
9 Auomobil Corp ofGoa | L I i 1"-1"! R I =
_ B Abnifabres | B O 5 N O3, G ) O
Fraj Industries = = 8 58 1 16 | 25 | 3 8 | 21 .2
Pratibia Indusires | | G T e )
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Naote: CMP as on 29/08/2006. F/E is for trailing 4 quarters
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turnaround in irs operations since being
raken over by Global Asia Pariners in April
2004. The company exited the low margin
compurer hardware and geographical infor-
mation sy business and d inw
high margin value added systems integra-
tion and relecom service business. “The
higher technology acceprance has acted as a
growth driver. In addition faster and con-
tnued diversification has resulted into
growth of revenues and profitability,” Says
Ajoy Khanderia, MD, ORG Informarics. It
has also been able w successfully leverage
on irs strong parentage ro form exclusive
marketing and technical alliances with soft-
ware product companics. This provides ita
distinct advantage over irs peers.

Ankur Drugs and Pharma

The success mantra of the company has
been its focus on the contract manufacrur-
ing, which is a prime area for Indian phar-
ma companies. In the contract manufactus-
ing segmenr, ADPL is among one of the
first choices for manufacturing alliance
with some of the well known and Fast grow-
ing listed pharma companies, as ADPL has
the lowest wastage rario among all the com-
panies that are into contract manufacruring
in India. “A Blueprint was drawn by us to
make the company viable and robust. We
changed our activity of manufacturing cap-

sules to formulations, so as to gain financial
viability.” Says Purnandu Jain, CMD,
Ankur Drugs and Pharma.

Geodesic Information Systems

Being innovarive always pays, is the
mantra followed by Geodesic Information
Systems, which has emerged as the fourth
fastest growing company in the small size
group. Geodesic, in its pursuit of exploring
opportunities across continents, has contin-
ued ics effores in strengthening its interna-
tional presence. The management's contin-
uous Ind Cﬂl'lcl!l'u:d em)rfs [vul (EP new mar-
kets abroad have been reflected in the rise
in its expore income. The company's focus
was on increasing the revenues and market
share while developing new products and
technologies as well. Geodesic MD Kiran
Kulkarni says, "We ar Geodesic have from
the beginning focused ourselves on being
an innovarive [T products company and so
far we have been able to achieve that. We
undersiand that while innovation gives us
the lead, excellence in the systems, process
and leadership will help vs sustain the
growth in the long run”,

Jai Balaji Sponge

Jai Balaji Sponge {JBSL), got a boost to
its topline on account of upturn in the
global and domestic steel demand which

- RAN

led to the steep prices for the past three
years. In additon, the lower wpline base
has helped JBSL to figure in our list.
Speaking on JBSL's growth, Ajay Jajodia,
Chairman, Jai Balaji Group, says,
"Investments made during the recession
period are now reaping gains for us”.
Among the small size companies, there are
quite a few which have not made it to the top
five, but we cannot ignore their performance.
Like on account of booming hospitality
industry, Royal Orchid Hotels, ranked 6th,
while Taj GVK has also emerged among the
top 50. On emergance of KPIT Cummins as
17th ranked company, Kishore Patil, MD,
says “Our focus on creating comperitive
advantage by developing unique services has
resulted in faster growth.” with 2 booming
automobile sector on account of overall
improvement in spending power, improved
infrastructure and  dedlining incerest rates,
many small auto component companies like
Automaobile Corporation of Goa, Shanthi
Gears and Amtek India have emerged among
the top 50 list. There are companies like
Suprajit Engineering which have not only
shown growth in the last four years but have
shown constant ropline and bortomline
growth for the last 10 years. We hope that
current year leaders from each group will also
perform better in the current year to retain
their posirions for the next year rankings. &

Wa have always
JInvesied in ihe capaci-
1y addition even in the
limes when textile
Industry was not per-
forming well. And the
right product mix has
helped us to perform
hetter Till date our
focus was on lextile,
but going farward real
estate development
will be & major growih
driver for the company

Sauray Tayal
Chairman, Jaybharat Textile

Since the popularity
and the acceptance
of the converged

[T & Telecom is
mounting, the future
of telecom lies with
the next generation
wireless and broard
band networks,
which is otr main
focus areg and ORG
s poised lo gef the
chunk of the busi
ness developing it

L'k_|!_|-l Khandhera
MD & CED, ORG informatics

We have the requisite
6Csand 1D, je
capacity, capability,
COmpetence, com-
mitment o quality,
consistency, cosl
efficiency and prompt
delivery which diffar-
entiates us from
others. With these
capabiliies, we are
also making a thrust
into the area of mian-
ufacturing injectibles.
Putnandu Jain

.We have focussed

ourselves on being an
Innovative IT products
company and so far
we have been able to
achieve that Our dual
straiegy of generating
revenues from retail
consumers for
mohiles and enter-
prise customers for
desktop. has con-
tributed significantly
to company s growth
Kiran Kulkarni

GMD. Ankur Drugs and Phamma MO Gendesic Info. Systems

 Chairman, Jai Balaji Group

ments made by us
during recession.
Given our size, we are.

fional synergy would
enable us lo cater the
demand better

Ajay Jajodiva
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